AXA SPAIN

ACCELERATION OF TOTAL NEW BUSINESS
COMING FROM DISTANT CHANNELS

v

TRANSFORMING THE ORCHESTRATION OF
THE RELATIONSHIP WITH CUSTOMERS

MORE THAN

130,000 20

DISTANT CHANNELS ===
MAINLY IN: OF TOTAL NEW

7N BUSINESS OF 2016*
o B

HOME MOTOR HEALTH

WEB GENERATED NEW BUSINESS

“ ﬂ @
10% 164 30«

BENEFITS 7_ KEY SUCCESS
"OR CUSTOMERS FACTORS

@ {’;‘5

L]
L] . \
O REUSE OF e TRANSVERSAL
. BESTPFIACTIDES_ %1/ COLLABORATION
y X R, 1 \
e l. | . . Va g
2 | . :
° °
. / .
. .
.. \\ / ..
.. ..

_

MULTI CHANNEL AMBITIOUS
CONVENIENCE THROUGH CHOICE OF LEAD MANAGEMENT OBJECTIVES

PREFERRED CHANNELS OF PURCHASE
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